
A la carte or
fit

forthedustcart?
Broadlinersare to changewhat
motorwayservicestationsare
to

a la cartedining.
Yourarticle

(

The
distribution evolution

,
CRN

,

2 August )

acknowledged thedynamism
of broadliners in M&Aactivity.
However

, theylavishtoomuch
creditonthemselvesforthe
turgidploddingthatputs
themwaybehindwhatmight
legitimatelybecalledvalue

,

let
alone innovation.

If efficiency is a distributor' s

idea of blue-skyambition
,

then
I mighthumblysuggestthat
theyburytheirheads in the
sand a littledeeper.

Commodity IT

,

underwrittenbyshedsandwheels
,

is

goodfor a low-marginvolume
business

,

but it oftenspellsthe
differencebetween
entrepreneurialmarketmakersand
penny-pricing markettakers.
Whichoneswould a

halfdecentresellermostwant to

associatewith?
BarrieDesmond

,
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